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ABSTRACT

Corporate Citizenship is the notion that is related to the local, national and
international communities of the company is one of the basic concepts of globalization.
The situation of companies in economic, social and environmental relations, sensitivity to
human rights, as the level of achievement according relations with social stakeholders,
such factors are at the core of the concept of corporate citizenship. Adhering to the
principle of corporate citizenship, both the standard and improve the quality of life of the
community, but also contributes to corporate value creation process.

One of the most significant researching topics, Corporate Citizenship and Social
Responsibility is very important because it is the notion that is related to the
globalization. Today corporate citizenship should be paramount topic which people
should pay attention to the duties and responsibilities of each institution and also
scientists’ work, related to their own country and the world. This work aimed to be
critical related to the scientists’ discoveries concerned to the people and indicating
scientists are responsible for the consequences of their discoveries with some examples
from the recent past to this day. This study seeks an answer to the question as to if
scientists are sensitive in the subject of social responsibility and corporate citizenship.

Key words: Corporate Citizenship, Social Responsibility, Global Corporate
Citizenship

INTRODUCTION
The character of companies in economic, social and environmental relations,

sensitivity to human rights, relationships with social stakeholders, such factors as the
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level of achievement are at the core of the concept of corporate citizenship.
Responsibility means, "One’s own behavior or consequences of any event falling within
their competence to undertake, responsibility, liability”. Each individual in the
community acquires a number of rights and a number of duties are taken. There is wide
variety of responsibilities for each individual in the community, country and even in the
world (Coshkun, 2010:41).

As the concept of corporate citizenship and social responsibility is very difficult to
give a definition that may be applicable in every period (Ozupek, 2005:8). There are
some leading definitions of the concept of corporate citizenship and social responsibility
that are available in the literature; a few of them can be pointed: "Economic and legal
requirements, business ethics that is conducted the appropriate working strategy and
policy by corporation, for the expectations of people and institutions of in-house and
society " (Eren, 2000:99), "Responsibility is to recognize others, show respect for their
values, to accept their existence™ (Ozupek, 2005:9).

The changes in the world and occurring new concepts refer different meanings later
like corporate citizenship and social responsibility has changed over time and now
indicates how to act and the results of the studies of the corporations and businesses
related with expectations of the community. While, this concept was previously equal to
the meaning of profit, but now is considered be the same meaning of giving benefit to the
society.

Since the earliest periods of history, the concept of responsibility has always been
part of life. Social responsibility is firstly emerged within religions which regulating the
relations between people. Religions imposes individuals, communities, groups or
organizations within the community many responsibilities. In this period, people have
developed a sense of social responsibility with the principles of their own, personal
judgments, beliefs, values and moral views was stated (Bayrak, 2001:85).

Investigating the concept of corporate citizenship and responsibility the existence in
the BC of this concept is important factor. And this is shown clearly in the Hammurabi’s
code of laws. Here is described the responsibilities of the trade members (Epstein,
2005:3).

Another example is found in the religious books. In these books are shown trade,
charity and the rules of incoming conditions. Also, in the Koran is paid much importance
to the certain provisions related to the charitable activities of employers (Zaim, 1986:17-

37). There is mostly given place to the topics that related to not violating people’ rights.
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The concept of corporate responsibility has appeared in different countries over
time, but many writers argue that this concept came on the scene in the United States.
Early studies on the concept of corporate social responsibility in the United States have
emerged at the end of the 19th century. At the same time historical, social and
institutional environment’s differences between Europe and America has led to various
applications.

Commitment to the principle of corporate citizenship, contributes to both living
standards of community, improving the quality and value-creation process of companies.
As pointed out by Drucker, the political and social theory, since the time of Plato and
Aristotle, always is focused on the fact of ‘power’, whereas by the 'responsibility’ should
be formed and organized the trans-capitalist societies but not with 'power'. Today's
information society demands 'responsibility-based' institutions not the worshipers of
power (Drucker, 1994: 97). Corporate social responsibility is a concept that expresses, to
be treated “ethical® and "responsible” both in internal, and in external environment
against all stakeholders and making decisions in this direction and applying them.
Corporate social responsibility is an obligation to improve the welfare of society by

contributions of optional business applications and corporate resources.

CHARACTERISTICS AND IMPORTANCE OF CORPORATE
CITIZENSHIP

It is possible to enumerate the basic features of corporate citizenship in the
following:

v While making commercial decisions and applying them following laws,
ethical values;

v Fulfilling some commercial duties completely like these; paying tax full
and on time, protecting the rights of employees, creating a healthy business environment,
making high-quality production, doing fair pricing, avoiding unfair competition,
providing absolute customer satisfaction;

v Take care of sensitive topics of national / international community and
stakeholders while doing business;

v Generally, respecting to society, the universal human rights, the state and

the natural environment;
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v Not only towards state but all stakeholders and community (with
conditions of trade secrets remaining) in the topics such as finance, manufacturing, legal,
human resource be accountable and auditable clarity, transparent all the time;

v Not waiting the legal sanction of government confessing to different
damages, apologizing, repairing damages, improving which intentionally or
unintentionally is given to the stakeholders and generally society.

v In addition, supporting on a regular basis as the material and spiritual
through the social responsibility projects feeling themselves responsible in the face of the
public conscience like as education, environment, arts, culture, sports, health, peace that
they are not forced by law (Tunchel, 2010:84-85).

In addition, it should be noted that, the organizations and enterprises making "moral
institution”, "clean company" image have been "successful” in a very short period of time
and for it they have taken some steps and it is possible to sort the useful features, such as,
to avoid damage against living beings, to respect for family life, not to be misleading in
advertisements, to take various measures for the health of employees, to be sensitive to
gender discrimination, to show respect for the environment and not to make dirty
environment, to be sensitive to social issues, the consumer's unconditional satisfaction
and other such as (Ozupek,2005:6-7).

SOCIAL RESPONSIBILITIES OF SCIENTISTS

“Only Individuals have a sense of Responsibility” — Friedrich Nietzsche

It is necessary to explain characteristics of scientists and who they are before
discussing the social responsibilities of scientists. Related to this, the scientist is a person
who thinks the universal, and objective, as well as someone who has the moral
responsibility and high forecasting that is necessary to underline. Because sorting these
features explaining of social responsibilities of scientists will be much easier.

Scientists are the person who being the part of the system around them
investigating events and facts in the universe, seeking the source of the mystery behind it
and trying to understand the causes of this mystery and simplifying their insights the way
of understanding for the masses (Ortash, 2004:11). In this aspect scientists are struggling
for facilitate living conditions in every area of life and they are in the case of following
problems of the society or wider world and analyze, create their own views within the

scientific point of view.
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As universalized person scientists who have a vital discipline of its own is a person
who carries a social responsibility than anyone else. Exceeding the limits of country and
region, thinking that concerns of himself the events that occur at every point on the earth
and this human who has a universal religion and language because of that of universal
nature of his studies, he must think in global form.

Scientist with a principled and honest personality must express his thought, without
under the influence of simple power centers and not for the reputation. Must be
responsible for humanity and his epoch. Scientist must not conduct his financial gain and
interest in his scientific work. Scientists both in scientific studies and as well as in social
relationships, for ensuring financial gain should not condescend to money and other small
value judgments. For scientist rendering of an unknown thing to be known, taking
pleasure from finding a solution to the problems of society and recovery of a creature
lives must be a feeling that not to be compared with financial joy.

One of the most important features of scientist is his moral life. Scientist's moral
life is constant excitement of searching. Always seek the truth, not distort findings are his
features. Scientist's moral life is the life which he doesn’t give importance to money,
reputation and authority, thus struggling to find facts. In this sense, scientists assume a
sacred duty with his science and knowledge because even after his death his studies can
affect people. In this context, the respect for science and knowledge, transformed into
respect for scientist.

Based on the described features the social responsibility of scientists can be
explained related to their researches. For this, by the sample of some scientists it can be
shown.

Regarded as the inventor of dynamite Alfred Bernhard Nobel after inventing
dynamite, devised explosive gelatin which is almost a more powerful than nitroglycerin
which is not affected by shock and humidity, then devised a new kind of gunpowder,
called Balistit and invented impulsive gunpowder. These findings are the key findings of
the subsequent dangerous and as Einstein stated also, “Science is a powerful instrument.
How it is used, whether it is a blessing or a curse to mankind, depends on mankind and
not on the instrument. A knife is useful, but it can also Kill”. So Nobel’s this great
discovery was useful for the humanity, but it was very important invention which had and
also now has great responsibility for mankind.

Albert Einstein's studies in the field of physics greatly influenced the modern

science that developed the theory of relativity, made significant contribution to quantum
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mechanics, statistical mechanics and branches of cosmology. He has been recognized of
the commitment (relativity) theory which especially designed for the time and space, this
theory was also very successfully tested with the experiments conducted in the field of
atomic physics and astronomy and was one of the cornerstones of modern physics. But,
as Einstein said, "For a good thing | have discovered atoms, but people are killing each
other with atoms", as he had seen his invention being used maliciously, and now atom as
source of threat for the countries in the world has become a problem that countries uses
as menace, and it is too high assumption that the threat can be turned into reality.
Scientists have historical and social responsibility and according to this while
making every research, these works can exceed own limits and scientist the person who

must be responsible for the age and to the world.

RESULT

Science looks like deep well. It is very important to know that scientists who know
this deep well very well must think profoundly when they make a report about new
discover because this new discover can do harm for people. And | think that they are
responsible for the consequences of their new discoveries. Moreover new discoveries
must serve for benefit of people in order not to do harm for them.

There is a good saying that “It is a major social obligation of scientists to alert the
public to any social implications or possible dangers of their work but scientists, like all
of us, enter the future backwards and thus often cannot see the long-term implications of
their discoveries.”

Within the framework of the investigated subject, as a result should be noted that,
for honorable responsibility behavior, according to scientists who installed by society,
scientists should not be indifferent to the problems of the country and world, on the
contrary, as the responsible person to their age and society, they should have to take a
stand for human and nature. Scientist is predictive person. The individual who has not
prediction, it is not possible to see the nature and laws of nature and to understand
something from there. In this respect, each scientist must investigate the effect of the
research that he does to the people and accept this responsibility.

The scientist's responsibility is related with the respect for his of own value
judgments. Good scientist must demonstrate to the people his respect with his works and
ethical value judgments. This respect is the respect of the scientist for himself, his work,

science and human beings.
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